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The 11th Consumer Issues 
Conference will be held on 
October 5 to 7, 2011 with the 
theme of Pills, Potions and 
Profits. The location will be the 
Wyoming Union on the campus 
of the University of Wyoming. 
The conference features 
speakers on business/legal, 
health and criminal aspects of 
drugs and consumers. There will 
also be a documentary film on 
the drug industry, a panel 
discussion on medical marijuana, 
and a panel of legislators 
focusing on policy issues raised 
during the conference. 
 
 Why This Theme? 
The marketing of drugs, both 
prescription and over-the-
counter, is becoming more 
pervasive but raises some 
special issues for consumers, 
including prescription drug 
advertising, advertising of dietary 
supplements and other over-the-
counter remedies, Internet and 
cross-border drug sales, drug 
patenting and pricing issues, 
alternative medicine, the culture 
of drugs in American society, 
drugs and the elderly, medical 
marijuana, and even criminal 
issues. This conference will bring 
to the forefront many business, 
health and legal issues 
associated with consumer drugs  
 
 

in ways that can be used by 
consumers, businesses, 
attorneys, educators and 
policymakers. 

  
Call for Posters 
Posters profiling project or 
academic research are welcome. 
Please submit an abstract (up to 
250 words) on the poster content. 
With the submission, provide 
your contact information (name, 
title, affiliation, e-mail and phone 
number) and whether your poster 
is research or project oriented. 
The posters are to be available 
during the conference in the 
conference venue (the Wyoming 
Union on the campus of the 
University of Wyoming) by 8:15 
am on 6 October 2011 and 
should remain up until noon on 7 
October. During the midmorning 
break on the 6th (9:55 and 
10:30am) the authors should be 
next to their posters to discuss 
their work and answer questions.  
The deadline for submissions 
is Wednesday, 15 July. 
Submission guidelines and 
presentation tips are available on 
the conference website 
homepage.  

 

 

 

 Call for Exhibitors 
Exhibitors are welcome to 
reserve a table at the conference 
to display information of use to 
participants. To request exhibit 
space, please complete the "Call 
for Conference Exhibitors" form 
by September 30. The specific 
theme of the Consumer Issues 
Conference changes each year 
but consumer education exhibits 
on topics broader than the 
conference theme are welcome. 
There is no fee to be an exhibitor, 
but the conference planning 
committee will screen 
applications in order to ensure 
that that focus will be preserved.  

 Follow us on Facebook – share 

us with your network!   
uwyo.edu/consumerconference/  
For more information, contact 
VirginiaVincenti, vincenti@uwyo.
edu, 307-766-4079 or Dee 
Pridgen, pridgen@uwyo.edu, 
307-766-5262. 

Continuing education credits 
pending for attorneys, educators, 
health professionals, family and 
consumer sciences 
professionals, and possibly 
pharmacists. 

    
T HE CO/WYAFCS NEWS 

      Published by the Colorado/Wyoming Association of Family & Consumer Sciences  
 
                                                       June  2011 
 
   

 

http://www.uwyo.edu/consumerconference
http://uwadmnweb.uwyo.edu/consumerconference/2011/ExhibitorsForm2011.pdf
http://uwadmnweb.uwyo.edu/consumerconference/2011/ExhibitorsForm2011.pdf
http://www.facebook.com/#%21/pages/UW-Consumer-Issues-Conference/128564427230?ref=t
http://uwyo.edu/consumerconference/
mailto:vincenti@uwyo.edu
mailto:vincenti@uwyo.edu
mailto:pridgen@uwyo.edu


President’s Message 

-Angela Smith 
 
Why I Belong 
When I asked myself the 
question why do I belong to 
several professional 
organizations I was surprised 
when I realized that I want to 
be a part of something that is 
bigger than me. 
 
I grew up in east Texas where 
it is lush and green with lots 
and lots of trees, lakes and 
flowering shrubs.  It is truly 
one of the prettiest places in 
America and yet I didn’t fully 
appreciate a sunset until I 
moved to Lubbock, Texas.  
When I first experienced this 
wide open space it made me 
feel vulnerable and exposed, 
so different from the closed in 
protected feeling I had in east 
Texas.  You feel really small 
when the universe opens 
before your very eyes after 
sundown and I came to love 
and appreciate that beauty.  I 
believe it’s good for us to feel 
there is something out there 
bigger than ourselves 
especially when it makes us 
better people.  My husband 
was in the military for 12 years 
and we moved all around the 
country which meant being in 
places where we knew no 
one.  This will make you feel 
small and make you grow at 
the same time.  While we all 
have our comfort zones, I 
believe we never know our full 
potential as a person until we 
step out and into an unfamiliar 
or uncomfortable place. 
 
That feeling of amazement I 
have with nature I have also 
felt by being involved in FMEA 
(Fort Morgan Education 
Association), CAFCS, 
Colorado Association of 
Family & Consumer Sciences,  
 
 
 

CACTE, Colorado Association 
of Career & Technical 
Education.  Sounds corny I 
know but all these 
organizations have helped me 
to be a better teacher, 
education professional, and 
advocate for families.  In other 
words, they help me to be an 
influence bigger than myself.  
The trends and issues that are 
presented in the journals we 
get from professional 
organizations spur new ideas, 
creativity; update me on the 
various content areas that I 
teach.  It also connects me 
with other professionals to 
problem solve common 
issues, exchange ideas, 
information and 
understanding.  There is an 
energy that is created when 
you attend conferences or 
professional development 
provided by your Association.  
A common bond that we all 
are striving to be better, by 
pushing ourselves to learn 
new methods, meet new 
people, open our minds to 
different ideas and solutions. 
 
Most professional 
organizations offer benefits to 
their members and it is 
important to have them.  
However, the benefits you 
reap from becoming more 
involved in an organization are 
not so easily recognized at 
first.  In becoming more 
involved you may find it 
uncomfortable at first.  As 
President of CAFCS this past 
year I learned so much from 
members of our organization 
who have been members 
longer and understand much 
more than I do about our 
organization.  However I found 
the intimidation or discomfort 
left when they taught me how 
our organization is structured, 
the advocating it does on 
behalf of its members to  
 
 
 

Congress and our State 
Legislature.  That there are 
lobbyist on the floor of our 
political systems advocating 
for our students, funding and 
our profession is priceless to 
me as is the passion that was 
shown in teaching me.   
 
I see that same passion in 
CAFCS. When I first started to 
think about getting more 
involved I was skeptical, and 
kept my thoughts to myself 
and went with the flow; 
learning.    So I would just help 
out in small ways, stuffing 
goody bags for members, 
helping at meetings, sending 
emails and then did more 
when I felt I could manage it.  I 
started out small, set priorities, 
volunteered to do things that 
didn’t require a huge time 
commitment.  I was a 
committee member with 
others to help make a 
difference in our state & 
communities.  We shared the 
responsibilities so no one 
person felt exhausted.  
Another example would be my 
two daughters who graduated 
in 2008 and 2010 from high 
school.  My commitment was I 
would run for an office on the 
CAFCS board when both girls 
had gone off to college.  
Setting priorities really helped 

me not feel over whelmed or 
guilty for not being with my 
family etc.  I currently serve 
as Vice President on our 
FMEA Board & a District 
Consultant for FCCLA 
(Family Career Community 
Leaders of America) & 
President for CAFCS.   
CAFCS gives us all many 
opportunities to be bigger 
than ourselves.  Attend a 
professional development 
offered online by your 
national association or join 
a community online to  
 
 
 



advocate for an issue you 
are passionate about.  The 
common interest and 
camaraderie you build by 
attending meetings and 
voting on important matters 
brings you closer because 

of common interests and 
concerns.  Corresponding 
with people who share a 
common goal or passion 
will energize your life.  
Being part of organizations 
who are bigger than myself 

help me to grow and 
become better in many 
areas of my life; that is why 
I belong! 
 
 

                       --------------------------------------------------------------------------------------------- 
AAFCS Resolutions 
 
At the 2011 AAFCS Conference, 
Affiliate Senators will vote on 2 
resolutions.   The Healthy 
Weight Initiative has a focus to 
collaborate with other 
organizations, policymakers, and 
stakeholders to garner support 
for family and consumer sciences 
courses and programs as well as 
other obesity prevention 
programs. 
 

The second resolution is 
Sustaining Family and 
Consumer Sciences Education.  
The purpose of this resolution is 
to develop and implement 
national, state, and local uniform 
name recognition and 
intervention strategies to sustain 
family and consumer sciences 
education. 
 
To read the full resolution of 
each, they can be accessed on 
the AAFCS website, 

www.aafcs.org/advocacy/resoluti
ons.asp    You will see all AAFCS 
Resolutions by year, with 2011 at 
the top.  Each resolution includes 
suggestions for how affiliates and 
members can implement the 
resolution locally. There are also 
several resources at the top of 
the page on writing and 
submitting resolutions.  

 

 

State Bills that Colorado Legislature has considered related to Children relayed through the 

Colorado Children’s Campaign website: www.coloradokids.org   

 
 For 26 years, the Colorado 

Children’s Campaign has 

been the leading voice for 

children in the areas of early 

childhood development, K-

12 education and child 

health policy.  

This year was no exception. 

The 2011 legislative session 

featured many new faces at 

the capitol, a political divide 

with a Republican majority 

in the House and 

Democratic majority in the 

Senate, and continued 

budget shortfalls lingering 

from the Great Recession. In 

the face of these challenges, 

the Children’s Campaign 

successfully worked with 

state policymakers and 

coalition partners to protect 

critical programs and 

services and advance policy 

to improve the well-being of 

Colorado’s kids.  

 

Protecting Full Funding for the 

School Counselor Corps (SB 

209, Sen. Hodge & Rep. Gerou)  

  In a tough fiscal environment, the 

Children’s Campaign successfully 

fought to protect full funding for the 

School Counselor Corps Grant 

program, which awards grants to 

school districts with high dropout 

rates to increase the number of 

counselors on staff. Research shows 

the program helps decrease school 

dropouts and increases the number 

of students that move on to post-

secondary education.  

 
Increasing Charitable Support 

for Early Childhood Care (HB 

1014, Rep. DelGrosso & Sens. 

Hudak and Roberts)  
House Bill 1014 repealed a “trigger” 
associated with the child care 

contribution tax credit that 
restricted the availability of the tax 
credit to fiscal years when the 
state’s revenues were enough to 

grow the state’s General Fund by at 
least six percent over the previous 
year. 

The bill also phases in the time when 

donors can collect their tax credit 

for their contributions so the state 

can effectively manage the cost. The 

child care contribution tax credit 

incentivizes charitable donations to 

organizations that directly serve 

children in Colorado and is an 

important tool to help child care 

centers serve more families.  

 
Mitigating Cuts to K-12 

Education (SB 230, Sen. Bacon 

& Rep. Massey)  

The Children’s Campaign worked 

with a bi-partisan group of 

legislators to reduce the proposed 

cut to K-12 education from a $332 

million cut proposed by Governor 

Hickenlooper to a $228 million cut. 

This preserved over $100 million 

dollars for K-12 education. While a 

cut this size will still require school 

districts across the state to make 

tough choices, every extra dollar is 

important to schools as they strive 

to provide a high-quality education 

to all of Colorado kids.
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Supporting Healthy 

Beginnings for Colorado’s 

Kids (SB 250, Sen. Boyd & 

Reps. Ferrandino and 

Summers) 

Senate Bill 250 helps ensure that 

Colorado’s public insurance 

programs can continue providing 

important prenatal care services 

to low-income women. The bill 

moves pregnant women with 

incomes between 134 percent 

and 185 percent of the federal 

poverty level from the Child 

Health Plan Plus (CHP+) to 

Medicaid, a change required as a 

result of the bi-partisan federal 

Child Health Insurance Plan 

Reauthorization Act of 2009. In 

addition to being good for 

mothers and children, the bill is 

estimated to save the state more 

than one million dollars. 

 
Streamlining Requirements 

for K-12 Education (HB 1277, 

Reps. Massey and Solano & 

Sen. Bacon) 

House Bill 1277 is an omnibus bill 

aimed at limiting unnecessary 

burdens to school districts in 

light of the economic 

pressures they are facing. The bill 

streamlines reporting mandates 

on issues ranging from online 

education to alternative 

education campuses. The 

Children’s Campaign worked 

with a wide range of K-12 

advocates to pass this legislation. 

Senate Bill 184 establishes a 60-

day tax amnesty program that 

would allow eligible taxpayers 

who owe delinquent taxes to pay 

the full amount owed, plus 

interest, without incurring fines 

or penalties. All money received 

under the tax amnesty program 

prior to January 1, 2012, will be 

deposited into the tax amnesty 

cash fund, a portion of which will 

be used to backfill the budget 

cuts made to K-12 education.  

 
Protecting Health Care 

Coverage for Children in 

Working Families (SB 213, 

Sen. Hodge & Rep. Gerou) 

The Children’s Campaign joined a 

broad coalition of advocates to 

oppose Senate Bill 213, which 

would impose monthly premiums 

on children enrolled in the Child 

Health Plan Plus program whose 

families earn incomes between 

205 and 250 percent of the 

federal poverty line. CHP+ is an 

important resource for working 

families who are unable to afford 

private health coverage for their 

children, and it is estimated that 

more than 2,000 kids in 

Colorado would lose their health 

coverage as a result of the 

premiums proposed by SB 213. 

While the legislature approved 

SB 213, the Children’s Campaign 

and partners are advocating that 

Governor Hickenlooper veto this 

legislation. 

 
The Children’s Campaign 

champions efforts to decrease 

the high school dropout rate and 

increase access to post-

secondary education for all of 

Colorado’s kids and was 

supportive of Senate Bill 126. 

Although it was defeated in the 

House Education Committee by a 

close margin, if passed, Senate Bill 

126 would have allowed any high 

school graduate who attended a 

Colorado high school for the 

three years prior to graduation 

to attend college and pay in-state  

COLORADO 
CHILDREN’S 
CAMPAIGN 

1580 Lincoln Street • Suite 420 • 

Denver, CO 80203 • 
coloradokids.org 

 
 
 

 
 
 
CAFCS / WAFCS Board 
News 
A meeting of the board was 
held June 6, 9:00 a.m.  at 
the Larimer County 
Extension Office, 1525 Blue 
Spruce Dr., Fort Collins.  
A discussion of the potential 
of merging the CO and WY 
affiliates (financial, bylaws, 
officers, student unit 
situations, budgets, etc), 
AAFCS Senate resolutions, 
UW Consumer Issues 

Conference, officers’ slate, 
newsletter, membership 
updates, and a professional 
development conference 
were considered in  the 
agenda.   
Laurel facilitated the 
discussion regarding the 
potential merger.  
Alternatives to a merger 
were also discussed. 
 
Those who are considering 
attending the AAFCS  

 
 
 
 
 
 
 
 
 
 
conference are: Luann 
Boyer, Carole Makela, 
Debby Nelson, Linda 
Valentine, Iris Franklin, 
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Angela Smith, one CSU 
student, one University of 
Wyoming student.   Angela 
Smith and Linda Valentine 
will be the Senators to the 
AAFCS meeting in Phoenix. 
Carole Makela will be the 
alternate should either of 
them not be able to attend. 
 

Melanie DeHerrera will be a 
CSU student attending 
AAFCS meeting and 
CAFCS will support her with 
$290 that has been 
designated to help students 
attend the national meeting.  
This money has been 
donated to assist students 

wishing to attend the 
AAFCS meeting. 
  
Carole Makela asked for 
gently used or new 
children's books for the 
student's unit project for 
AAFCS. 

 

************************************************************************************************ 
 
 
The AAFCS “Taking It to the 
Streets” Leadership Team 
 
As professionals who work with 

individuals, families, and 

communities, we are often faced with 

times when our knowledge, skills, and 

passion can rise to the occasion 

when crises occur. We must now use 

our skills to assist those affected by 

the devastation caused by the recent 

severe storms in any way we possibly 

can. It is important to note that some 

of those affected could be our family 

and consumer sciences colleagues. 

 

Here are some suggestions to help 

those in need:  

 

Check websites, newspapers, and 

your own local organizations to see 

where your skills and/or items you 

may plan to collect may be needed. 

The Red Cross is a good place to 

start. 

 Conduct drives to collect 

items that agencies need, 

hold informative workshops, 

and have students engage 

in service-learning activities. 

Be very cautious about what 

you collect and for whom. 

Sometimes these gestures 

cost more in volunteer 

administrative time than they 

are worth. Sometimes the 

best thing to do is to conduct 

fundraisers to collect money. 

 When making donations, 

check to be sure the 

organization receiving them 

is reputable. The Better 

Business Bureau (bbb.org), 

give.org, Guidestar.org, and 

charitynavigator.org can 

help you when researching a 

charity. 

Our thoughts and prayers are with 
those affected by this devastation. 
Please show your leadership by 
assisting those in need by using 
your family and consumer 
sciences skills. Do keep us posted 
at pr@aafcs.org. 
 

 

 

AAFCS Webinars As we head 

into the summer months, with the 

hustle and bustle of the school year 

behind us, don't forget to take 

advantage of the AAFCS archived  

webinars. There are 17 topics to 

choose from including the most 

popular webinars to date: Food  

Psychology 101 - Why We Eat More 

Than We Think, Cracking the  

 

 

 

 

 

Millionaire Code: Financial Education 

for Teachers and Students, Bringing  

Science to Life: Fundamentals of a 

Food Science Program and Online  

Teaching Methods for FCS 

Professionals. 

The archives are available to view 24 

hours a day / 7 days a week, so you 

are able to choose the day and time  

that works best for your schedule!  

 

 

They can be viewed anywhere, as  
long as you have a good internet 

connection, and each webinar offers 

1.5 PDUs! 

No time this summer? That's okay, 

our archived webinars will be 

available throughout the coming year, 

so be sure to include them in your 

budgetary planning! They also 

provide rich content for higher ed 

classrooms, affiliate meetings and 

teacher in-service days. Group rates 

are available and provide a great 

discount! 
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Mary Jo Bruskiewicz 50 

years  in AAFCS.  

With a B.S. in Home Economics 

Education from Iowa State 
University, Mary Jo began her 

teaching career in Denver Jr./Sr. 

High 1961-94, adult voc. training 
‘94-‘97 and was curriculum 

consultant ’94-2008. She earned a 

Master of Education/Voc. from 
Colorado State University. Mary 

Jo was a Coop teacher, FHA and 

HERO Club sponsor, Red Cross 

instructor, and CFS curriculum 
writer in Denver.  She facilitated 

changes to over 100 school-to-

work courses based on state and 

national standards  

 

 
 

 
Judy Clock, Exec. Dir. 
PO Box 728  
Eagle, CO 81631-0728 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

and contributed to State 
Curriculum writing.  Her goal was 
to create a learning environment 
that was relevant and hands on.  
Mary Jo now scrapbooks, travels, 
and volunteers.                  
 
Extension Hires Financial 
Resource Management 
Specialist Colorado State 
University Extension is pleased to 
have Dr. Nancy Porter providing 
expertise and leadership for 
financial resource management.  
Nancy is an AAFCS member who 
comes to Colorado having been 
an Extension Specialist at 
Clemson University in South 
Carolina. She also served as a 
National Program Leader in 
Family Economics at USDA and 
State Program Leader for Family 
and Consumer Sciences at 
Clemson. She is working with the 
Extension Family Economic 
Stability work team comprised of 
Extension Agents throughout 
Colorado who conduct financial 
education in their counties and 

regions. 

 

 

 

 

 

 

 

 

 

 

 

CONGRATULATIONS 

Carole Makela was elected by 

CSU’s Faculty Council to be 

the Faculty Representative to 

the CSU’s System Board of 

Governors and an officer of 

Faculty Council for 2011-12. 

The Faculty Representative 

brings the perspective of the 

faculty to the Board. She 

succeeds Dan Turk from the 

College of Business. 

 

 

 

 

 

 

 

 

 

 

 

 

 


